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Project impact summary
245 Followers
152 Likes

9,827 Visits
to Website

1,021 visits to
exhibition

126 participants
to f2f events
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http://www.youtube.com/watch?v=rvPj3kuM_uw

Online platform on reproductive literacy and wellness

https://fertilitycollective.socialwork.hku.hk/
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https://fertilitycollective.socialwork.hku.hk/
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CloudFront X Adjusted v ’ C]
Country v \ Requests v Request % v Bytes v
Distributions
Policies Hong Kong 6,690 67.77% 1.29 GB
Functions China 1,750 17.73% 296.1 MB
What's new NEW
""" United States 855 8.66% 132.78 MB
v Telemetry
Japan 219 2.22% 63.88 MB
Monitoring
Taiwan 124 1.26% 34.18 MB
Alarms
Logs Australia 104 1.05% 15.51 MB
¥ Reports & analytics Korea, Republic of 18 0.18% 8.3 MB
Cache statistics Sweden 40 0.41% 6.73 MB
Popular objects
Singapore 20 0.20% 3.61 MB
Top referrers
Usage Denmark 13 0.13% 1.99 MB
Viewers Ireland 19 0.19% 1.23 MB
v Security Norway 16 0.16% 93.98 kB
Origin access
Germany 2 0.02% 2.36 kB
Field-level encryption
Canada 1 0.01% 1.13 kB
¥ Key management
It 1 0
Public keys United Kingdom 1 0.01% 1.08 kB
Key groups

@ CloudShell Feedback © 2024, Amazon Web Services, Inc. or its affiliates. Privacy Terms Cookie preferences

No. of visits: 9,827 in total (July 8, 2024) 4




Social media engagement

https://www.facebook.com/profile.php?id=61560277477160
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No. of likes: 152
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( July 8, 2024)
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https://www.facebook.com/profile.php?id=61560277477160

Interactive booth and exhibition

Date: 08, 11-15 June, 2024
Time: 12noon-7pm
Location: Upper University Street (Outside of CJT G/F)

Engagement:
o Helpers were trained prior to the events for discussing the reproductive topics with participants
o Computer was set up for public to check out the website features
o Some interactive games were held to engage public in dialogue about fertility-related topics with
souvenir sand leaflets

No. of leaflets and souvenirs delivered: 1,171
No. of visits: 1,024
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Face-to-face workshop: IVF stress relief (2023 Nov)
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No. of participants: 7
User satisfaction rate: 8.96/10
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Face-to-face workshop: IVF couple relationship (2023 Dec)
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The talk is informative and the sharing session is insightful
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Communication with other couples and sharing

Made the relationship better in my family
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No. of participants: 34
User satisfaction rate: 9.12/10
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Face-to-face workshop: IVF couple relationship (2023 Dec)
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Face-to-face seminar: Egg freezing Yes or No? (2024 June)
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User satisfaction rate: 9.24/10
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KE outcomes and impact (For media use)

Supported by the HKU Knowledge Exchange Fund, the Department of Social Work and Social Administration at the University
of Hong Kong launched a project called "Fertility Collective: HKU Education Platform on Reproductive Literacy and Wellness"
in 2024. The Fertility Collective campaign successfully provided up-to-date and empirically supported information on
reproductive health, fertility, and options for family formation. Individuals and couples were informed during booth and
face-to-face seminars and workshops to make well-informed choices about childbearing and family formation.

The “Fertility Collective campaign” achieved its objectives through various public education activities, including an interactive
website, seminars, workshops, booths, and exhibitions. The website, leaflets, souvenirs, booth, and exhibition designs were all
interactive and user-friendly, raising public awareness of the factors that can impact fertility and reproductive health. The
website saw over 9,000 visits, and the exhibition had over 1,000 visits engaging both general public and university community.

The project also addressed the stigma and misunderstandings associated with fertility and childbearing through face-to-face
seminars and workshops. Over 100 participants attended these events, and the impact was reflected in positive feedback.
Infertile couples were able to connect with others who experienced similar difficulties, enhancing peer support and alleviating
stress.

Overall, the Fertility Collective campaign had a significant impact on enhancing the general public's reproductive literacy and
wellness. The project successfully achieved its objectives and empowered individuals to make informed choices about their
reproductive health and family formation.

(233 words)
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