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Project impact summary

http://www.youtube.com/watch?v=rvPj3kuM_uw


Online platform on reproductive literacy and wellness
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https://fertilitycollective.socialwork.hku.hk/

https://fertilitycollective.socialwork.hku.hk/


4No. of visits: 9,827 in total (July 8, 2024)
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No. of likes: 152
No. of followers: 245
 ( July 8, 2024)

Social media engagement
https://www.facebook.com/profile.php?id=61560277477160

https://www.facebook.com/profile.php?id=61560277477160


● Date: 08, 11-15 June, 2024
● Time: 12noon-7pm
● Location: Upper University Street (Outside of CJT G/F)
● Engagement:

○ Helpers were trained prior to the events for discussing the reproductive topics with participants
○ Computer was set up for public to check out the website features
○ Some interactive games were held to engage public in dialogue about fertility-related topics with 

souvenir sand leaflets

No. of leaflets and souvenirs delivered: 1,171
No. of visits: 1,024
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Interactive booth and exhibition
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No. of participants: 7
User satisfaction rate: 8.96/10

Face-to-face workshop: IVF stress relief (2023 Nov)
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No. of participants: 34
User satisfaction rate: 9.12/10

Face-to-face workshop: IVF couple relationship (2023 Dec)
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Face-to-face workshop: IVF couple relationship (2023 Dec)
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Face-to-face seminar: Egg freezing Yes or No? (2024 June)

No. of participants: 47
User satisfaction rate: 9.24/10
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KE outcomes and impact (For media use)
Supported by the HKU Knowledge Exchange Fund, the Department of Social Work and Social Administration at the University 
of Hong Kong launched a project called "Fertility Collective: HKU Education Platform on Reproductive Literacy and Wellness" 
in 2024. The Fertility Collective campaign successfully provided up-to-date and empirically supported information on 
reproductive health, fertility, and options for family formation. Individuals and couples were informed during booth and 
face-to-face seminars and workshops to make well-informed choices about childbearing and family formation. 

The “Fertility Collective campaign” achieved its objectives through various public education activities, including an interactive 
website, seminars, workshops, booths, and exhibitions. The website, leaflets, souvenirs, booth, and exhibition designs were all 
interactive and user-friendly, raising public awareness of the factors that can impact fertility and reproductive health. The 
website saw over 9,000 visits, and the exhibition had over 1,000 visits engaging both general public and university community. 

The project also addressed the stigma and misunderstandings associated with fertility and childbearing through face-to-face 
seminars and workshops. Over 100 participants attended these events, and the impact was reflected in positive feedback. 
Infertile couples were able to connect with others who experienced similar difficulties, enhancing peer support and alleviating 
stress. 

Overall, the Fertility Collective campaign had a significant impact on enhancing the general public's reproductive literacy and 
wellness. The project successfully achieved its objectives and empowered individuals to make informed choices about their 
reproductive health and family formation.

(233 words)
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知識交流的成果和影響  (供傳媒使用 )

承蒙香港大學知識交流基金資助，香港大學社會工作及社會行政學系於 2024年開展「生」涯規劃  - 
生育健康資訊平台計劃。透過網站及公眾教育活動，提高公眾對生育知識的了解，並為個人及家庭
計劃作出合適及知情的選擇。

至今資訊平台有超過9,000次訪問，而2024年6月時於港大校園舉行之展覽及互動攤位則有超過
1,000人次參與。幾場生育健康講座共有過百名參加者，與生育健康專家如香港大學臨床醫學學院
婦產科學系臨床教授吳鴻裕教授對話，了解生育路上的想法。不育夫婦透過活動與其他同路人聯繫
，學習減輕求孕路上的壓力。本計劃成功引起公眾對生育健康議題的關注，並從而作出合適及知情
的選擇。

(245 字)


